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The main objective of this research is discussing about the sign in 
“Mentos” advertisement. This research aims to find the kinds of signs exist in 
Candy’s advertisement “Mentos” and also the meaning of the signs in 
advertisement “Mentos”. In analyzing the data, this research is primarily using 
descriptive qualitative method. This research focused on Charles sander pierce 
theory about three types of signs such as Symbol, Index and Icon, and using three 
“Mentos” advertisement. As the result, this research shows that there are three 
types of sign by Charles sander pierce theory, Symbol: have 12 symbols in the 
third “Mentos” advertisement, Index: every advertisement has a different index 
about “Mentos”, and also Icon: in each “Mentos” advertisement has a difference 
icon. 





                      CHAPTER I 
                                INTRODUCTION 
A. Background 
The term semiotic put forward by the American analytical philosopher 
Charles Sanders Pierce at the end of the 19th century (1999:107) refers to 
formal theories regarding signs. Semiotics is based on the notion of sign. There 
was signs composed of language and communication structures, but the 
universe itself was entirely composed of signs, insofar as they contribute to the 
human mind. The language itself is the most basic sign system for humans, 
while nonverbal signs such as gestures, clothing styles, and various other 
traditional social behaviors can be regarded as a sort of language composed of 
symbolic signs that are conveyed based on relationships. 
Semiotics or science of meaning (also called semiotic study and in the 
Saussure tradition it was called semiology) was a study of the meaning of 
decision-making. This includes the study of signs and the process of signs 
(semiosis), indications, designation, similarities, analogies, metaphors, 
symbolism, meaning, and communication (Saussure, 1916). Semiotics was 
closely related to linguistics, which, in part, more specifically studies the 
structure and meaning of language. In contrast to linguistics, however, 
semiotics also studied non-linguistic sign systems. Semiotics was often divided 
into three branches, namely semantic, synthetic and pragmatic. 
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Semiotics was also seen as having a significant anthropological 
dimension; Umberto Eco (2016), for example, argues that any cultural 
phenomenon can be studied as communication. Some semiotic experts, 
however, concentrated on science‟s logical aspect. They also studied life 
sciences fields, such as how to make and adapt predictions about organisms. 
Semiotic theories usually took signs or symbols as subjects of their research. 
Semiotics terminology was the study of a wide variety of artifacts, 
things, and cultures assign. According to Eco (1972), semiotic as a “sign 
science” (sign), and everything related to it is how it functions, how it relates to 
other words, how it sends, and how it is accepted by those who use it. 
All human actions in daily life were often covered by a range of 
events that have a possible significance, whether directly or indirectly, 
consciously or unconsciously, often large in value when viewed from angels 
who can create an object in relationships who signify a massage or other 
symbol. If they were interpreted through an explanation, they will be accepted 
by others who agree. 
Semiotics, generally known as the study of signs, is essentially a 
study of codes, which is any system that enables us to interpret other entities 
as signs or as meaningful things (Scholes, 1982: ix in Kris Budiman, 2011:3). 
More specifically, if the study of certain coded has anything to do with our 
lives, it is even essential if the codes were articulated. 
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The initial trigger for the creation of law can begin with the agreed 
sign codes and become a comprehensive culture. We can see how these 
signals vary in their significance among individuals divided into different 
categories, such as spatial, economic, ethnic, and cultural (Pierce, 1931-58). 
Saussure in Kris Budiman (2011:3) explained that semiology is a 
general science of signs, “a science that examines the life of signs in society.” 
Signs that have been settled upon in culture were simply the product of 
critical reasoning, as Charles S put it. Pierce in Kris Budiman (2011:3) that 
semiotics is just another logic name, namely “formal sign doctrine. A sign in 
the physical form is something that the five human senses can perceive and 
relates (represents) to something other than the sign itself. 
According to Pierce, signs consist of symbols (signs emerging from 
the agreement), icons (signs emerging from natural physical similarity), and 
indices (signs resulting from casual relationships). While the reference to this 
sign is called an object, the reference to the object or sign is a social context 
that refers to the sign or something to which it refers. Interpreter or user sign 
was the idea of thinking about people using the sign and reducing it to a 
certain sense or interpretation in somebody‟s mind regarding the entity to 
which a sign was being referred. The most important aspect in the semiotics 




Peirce in Chandler (2002: 16) explained that signs take the form of 
words, pictures, sounds, odors, tastes, actions, or events in more precise terms. 
However, such things did not have inherent meaning and become signs only if 
we imbue them with meaning. Nothing was a symbol unless it had been 
perceived as a message. Anything can be a symbol, as long as someone 
interprets it as meaning something that refers to or stands for someone other 
than themselves. It is a meaningful use of signs that is at the heart of the 
semiotics concerns. To convince the reader to buy their product, the advertiser 
makes a good picture, a good sentence, even an artist as the model to their 
advertising. Dyer (1982) states that the word advertising means drawing 
people‟s attention to something or notifying or informing someone of 
something. However, advertisements must also consider how the qualities and 
attributes of the products can be produced. 
Advertising is everywhere we appear to neglect as it becomes more 
ubiquitous. Advertisers find a new way of making advertising even more 
omnipresent. Therefore no one is skeptical about ads on television. According 
to mass media communication theory, the term advertising is a massage that is 
published or promote to selling things or services through mass media (M. 
Pasque 1990: 185). 
This was intended to provide knowledge that will help persuade 
people to like products and buy things, goods, and services. As in the Holy 
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Qur‟an in the Surah An-Nisa 4:29, which discuss advertising containing the 
sale and purchase of an item for this research, such as 
Bismillahirahmanirahim 
 
“O you who have believed, do not consume one another’s wealth unjustly 
but only [in lawful] business by mutual consent. And do not kill yourselves 
[or one another]. Indeed, Allah is to you ever Merciful “(Surah An-Nisa 
4: 29) https://tafsirweb.com 
 
In Surah An-Nisa 4:29, it was explained that people who believe in 
Allah and follow His Messengers, do not take the wealth of others in vain 
(illegal). Including captured, cheating, bribery, etc. Unless the property 
becomes merchandise between the parties to the agreement based on 
willingness, that kind of wealth is appropriate for eating and spending. And do 
not kill anyone else, destroy yourself and dive into death. Allah is truly Most 
Merciful to you. One form of love for you by Allah is that He forbids your 
blood, riches, and honor. 
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Advertising would involve and influence massage societies and the 
ideology systematically inherent in advertising to modern people. The 
advertisement created for customers offers that certain massage which 
contains several different codes for the public to understand (Jalasutra. 
2003:280). The code was aimed to influence the costumers on the purchase to 
buy off goods or services because the code of advertising that is marketed by 
mass media sends a message to the public that interprets the code (Yasraf 
Amir Piliang: 2003). The term code or sign interpretation in advertisements 
was a semiological approach used to interpret signs in the advertisement, 
especially in the case of Candy‟s advertisement “Mentos.” 
Furthermore, Semiotics in advertisements was also very important 
because viewers can understand the advertisements‟ context, particularly in 
Candy‟s commercial “Mentos.” The researcher chooses Candy‟s “Mentos” 
commercial for entertainment only and does not include messages distributed 
to the public. Advertisers will view messages from objects or movements in 
advertising, and the researcher would use a semiotic approach to examine 
objects or movements in advertising. 
One of the most effective ways to read advertising movements or 
social realities was to use semiotics, and it was possible to analyze and 
understand the signs visualized in advertisements. Through this viewpoint, the 
researcher had to explain what meanings and symbol presented in the 
advertising of Candy‟s “Mentos” by recognizing the signs found in the text 
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(both verbal and nonverbal) to demonstrate what meanings come from those 
signs. Visuals displayed in advertising and mass media can illustrate what is 
happening in society and how to socialize with discrepancies in the 
workplace. 
This social phenomenon was often described as social codes to be 
used as a background for relationships in advertising representations. Each 
and had its own way of representing and shaping meaning to be conveyed to 
consumers. Suggestion was expected to give rise to the consumption of the 
product being advertised. 
That is why the researcher was very interested in researching Candy‟s 
“Mentos‟,‟ because this Candy‟s “Mentos” advertisement was a social 
experiment that touches the hearts of the audience, where a group of adults talks 
to anyone who passes by and asked them to talk, and made friends, and it 
turned out that our embarrassment when meeting new people can be helped by 
candy‟s (Mentos) caused a happy effect. The researcher also observed the 
meaning and symbol of the advertisement carried out in Candy‟s “Mentos” 
advertisement. 
B. Research Question 
1. What kinds of signs exist in Candy‟s advertisement “Mentos”? 
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2. What are the meanings conveyed by the signs of the candy‟s advertisement 
“Mentos”? 
C. Objective of the Research 
Based on the research question mentioned above, the researcher 
formulates the objective of the research as follows: 
1. To describe some sign in the Candy‟s advertisement “Mentos.” 
2. To know the meaning by the sign of the Candy‟s advertisement “Mentos.” 
 
D. Research Significance 
The researcher hopes that this research can help further researchers and 
benefit readers interested in Linguistic and Literature, especially students from 
the faculty of Adab and Humanities, to understand all aspects. The researcher 
conveyed some of the signs and meanings contained in the advertisement. 
Based on the research, the researcher hopes to contribute to getting 
semiotics in Candy‟s “Mentos” advertisement, and the researcher also hopes 
that this research will be one good resource for other researchers interested in 
observing in the same field. 
 
E. Research of Scope 
Based on the research significance above, the researcher analyzed the 
“Candy‟s Mentos” advertisement on YouTube, and the researcher analyzed 
some of the signs in the advertisement. In this study, the researcher used 
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theories based on Charles‟ perspective, which classifies three kinds of symbols: 





REVIEW OF RELATED LITERATURE 
There are some researchers that have research and almost the same as 
this research. Some of them are presented as follows: 
A. Previous Study 
Bahtiar (2010), with his thesis “A Semiotic Analysis on Cola-Cola’s 
Commercial Advertisement,” studied at English Letter, Adab and Humanities 
faculty, State Islamic University Syarif Hidayatullah. In his study used the 
theory by Ferdinand De Saussure and Charles Sander Pierce. This thesis aims to 
examine the significance of Coca-Cola‟s advertising used Ferdinand de 
Saussure‟s and Charles Sander Pierce‟s theory. The research used a qualitative 
approach to describe two kinds of semiotic meanings found in his study (1) 
denotative meaning (2) connotative meaning. From the analysis, the writer 
concludes that each sign of Cola-cola‟s advertisement has a system and formed 
by pictorials, texts, and contexts. 
Sofyan (2017), with his thesis “Pesan Humanisme Dalam Film Kesusu 
(Analisis Semiotika Charles Sander Pierce),” studied at Communication Study, 
Social and Humanities Faculty, State Islamic University Sunan Kalijaga. He 
used the semiotic theory (Charles Sander Pierce). In this study, the researcher 
used a qualitative method that was conducted by collecting data through 
observation, documentation, and literature study. (1) Observation by observing 
and sorting out parts of the film that relevant to the research. (2) Documentation 
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based on the category. (3)The literature is done by examining the relevant 
theory of semiotics. The result of this thesis was that every question could be 
solved from a compassionate, humanist perspective. 
Pauzan (2018), with his thesis “A semiotic Analysis of the John Wick 1 
Film using Charles Sanders Pierce’s Semiotic Theory,” studied at English 
Department, Adab and Humanities Faculty Alauddin State Islamic University 
of Makassar. This study explored the kinds of signs expressed and analyzed the 
meaning of three important elements of signs, including icons, indexes, and 
symbols found in the Film. In his study used the descriptive qualitative method 
and applied Pierce as its theoretical framework. This research data was 
collected from the John Wick 1 film using note-taking as its main research 
instrument. This research analyzes the selected number of signs, including five 
icons, three indexes, and three symbols. This study‟s result shows the meaning 
of these three elements of signs that could indeed be interpreted using Pierce‟s 
semiotics theory, especially the relationship between their object, 
representation, and interpreter. Pierce‟s theory of semiotics was used in his 
research to develop our knowledge and understanding. 
Based on the previous findings above, the researcher has some 
differences and similarities between those studies. The first study, from Bahtiar, 
has differentiated in the object of the research. He used five advertisements, 
while the researcher only chooses one advertisement, “Mentos,” and the 
similarity, this study using Pierce‟s theory. Second, a study from Sofyan has a 
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difference in the object of study. He analyzed the “Kesusu” movie, then the 
similarity of this study is the theory that researcher will use Pierce‟s theory to 
analyze the icon, symbol, and index. The last finding is the study from Pauzan, 
the difference is the object that we use, he analyzed “John Wick 1” movie, 
while the researcher will analyze the advertisement “Mentos,” and the 
similarity of this study also from the theory which from Pierce‟s theory (icon, 
index, and symbol), while this research focuses on analyzing meanings and 
signs in Candy‟s advertisement “Mentos.” That which the object different from 
the previous findings in above. The equation uses a Charles Sander Pierce 
approach that classifies signs into three categories of Icon, Index, and Symbol. 
 
B. Semiotic Theory 
The approach used in this work is to use semiotic theory. Semiotics or 
Significance Science (also called semiotic science and called semiology in the 
Saussurean tradition) is the science of the significance of decisions. This 
includes the study of signs and cycles of signs called semiosis to indications, 
designations, similarities, analogies, metaphors, symbolism, context, and 
communication. Semiotics is closely related to linguistics, which more 
precisely explores the structure and sense of language (Saussure, 1972:33). 
Semiotics or semiology terms such as those better known in Europa 
came from the Greek, which means a sign. Semiotics as an important part of 
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cultural life and communication, Semiotic is a general study of signs (Budiman, 
2011). 
Semiotics said that we could only know culture and reality through 
signs and the labeling process. Semiotics has two basic founders to understand 
the philosophy of cultural existence, between Charles Sander Pierce (1839-
1914) and Ferdinand de Saussure (1857-1913). Between these two founders of 
this semiotics, semiotics fundamental aspects were placed through an anthology 
and epistemology, and the founders of semiotics each have different types and 
characters. Ferdinand De Saussure was the founder of modern linguistics that 
limits semiotics as a sign system based on the language, and Charles Sander 
Pierce developed a theory of semiotics focused on rational philosophy and 
logic. 
Besides, these two differences have the same interaction, even in 
language sign systems in communication as a language context. Moriarty in 
Adham (2012:14) explains that semiotic is a philosophical approach to 
interpreting (visual) messages regarding their symbolism‟s signs and patterns. 
Semiotics is usually defined as a general theory of philosophy that 
deals with signs and symbols as part of code systems used to communicate 
information. Semiotics involves visual and verbal and tactile and olfactory 
signs (all signs or signals that are available to all of our senses and can be 
understood by all of our senses) as type code systems that systematically 
transmit information or messages in every area of human activity and business. 
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In this case, interpreting (to signify) cannot be confused with 
communicating (to communicate). Interpreting means that objects are not only 
carrying information, in which case objects that want to communicate, but are 
also structured sign systems. 
Sources in Lembang (2015: 161) stated that semiotics is a concept 
based on the same scientific background, which examines the sign, but using 
one of the terms indicates the user of thought: they join Pierce using the word 
semiotic while semiology follows Saussure. While Zoest in Lembang (2015: 
161) states that the term semiology is more widely used in Europe, American 
scientists can use semiotic. The use of the term semiotic, however, is used more 
commonly than semiology. It can also engage in communicating not only with 
the spoken language but also with this symbol. This can be called a sign that 
event structure is contained in it and behaviors. 
According to Charles Sanders Peirce, semiotic is a significant term: it 
is not just a symbol or communication mechanism that follows a symbol but the 
universe itself. To Peirce, a symbol is something in some form or power 
somebody has for something. 
 
1. Ferdinand De Saussure Theory 
In Europe, Ferdinand De Saussure is famous for being a modern 
linguistics expert and structural linguistics founder. His important discovery 
was not in his detailed linguistic analysis, but his more precise 
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understanding of its representation and use of the model influenced a 
semiotic approach to the interpretation question in different cultures. 
According to his book make a distinction as the basic aspect of the 
semiotic system process with three types: (1) symbols and meaning, (2) 
parole of the language (3) diachronic and synchronous. 
In linguistics, there are two sides of the object on the symbol. One 
side of the symbol is what he calls a tag. These markers represent the 
material component of a sign. For example, when it comes to speech, 
chords clearly give off vibrations and are called material. Ferdinand De 
Saussure describes the marker as an image of a voice. 
1. Saussure calls the marker a mental concept. For example, the 
English word “dog” made up the signifier /d/, /o/, and /g/, not the 
actual dog but a subconscious definition of “dogness” is engendered 
for the hearers. These two are inseparable from meaning (mental 
concept) and meaning (material aspect). (Saussure, 1959). 
2. Two aspects make up the general phenomenon of language (in 
French, expression) between parole (individual acts of speech) and 
expression (a form of distinction between signs). (Saussure, 1959). 
3. Saussure said linguistic work must be linked before the diachronic 
dimension of synchronicity. Saussure identified the crucial 
difference that linguistic synchronism relates to the logic and 
physiology that shapes a speaker‟s mind structure. Because of 
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corresponding diachronic linguistic to unite words that cannot be 
perceived by the speaker‟s mind but substitute the word with words. 
(Saussure, 1959). 
 
2. Roland Barthes Theory 
Roland Barthes is an important figure in the development of 
semiotic. Barthes is known as the successor to the structuralist 
Ferdinand De Saussure in the field of semiotics. Roland Barthes was 
born in Cherbourg, Normandy, France, on November 12, 1915. 
Roland Barthes‟ works include “Elementary of Semiology‟, 
“Mythologies,” “Camera Lucida,” and several other essay work essays 
as “The Death Author, Barthes Dies March 26, 1980. (Barthes 2012). 
Through his philosophy, Roland Barthes says that all things 
form into two kinds of meaning: denotation and connotation. 
Denotation means that the meaning of words or phrases naturally 
corresponds to the initial, simple, and absence of any added meaning. 
While the Connotation meaning is not the real meaning added to the 
basic meaning, the importance of connotation refers to the sense of 
class and aspect of the interest of taste. 
Significant markers create a sense of social norms, and 
Roland Barthes suggests developing two different parts of the 
significant system that allow the production of meanings linked to 
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significant levels of the called as a connotation and denotation 
meaning. 
The difference between denotation and connotation is only to 
be found in the convention. Within this study, Roland Barthes 
analyzes the importance of a sign according to its meaning and degree 
definition. The denotations are objective in nature, and the connotation 
is emotional and subjective. 
 
3. Charles Sander Pierce Theory 
Charles Sanders Pierce started writing about semiotics, which 
he often called semiotics, meaning the study of signs in philosophy. In 
the 1860s, the time he devised his three-category system. The term 
“semiotics” was adopted during the 20th century to cover all sign 
research tendencies, including Ferdinand De Saussure‟s semiology, 
which began as a completely separate tradition in linguistics. 
Founder of philosophy Charles Sander Pierce (1982) as 
practice defines a sign in the term semiosis as something that is some 
way or capacity stands with one for something. In this term, Pierce 
designates marks inseparably linked to the marking process 
inseparably connected to the marking process as part of the subject 
matter. Pierce model (present + object + meaning = sign) demonstrates 
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the important role of a language subject. According to Pierce, the mark 
is an endless semiosis cycle or a mechanism generating new meanings. 
Charles Sanders Pierce classifies the sign by using icon terms 
(for equations), index (causal relations), and symbol (conventional 
associations). Pierce said that the sign itself is an example of similarity 
(connected), that the object is the second, and that the interpreter is 
part of the intermediary acting after the object. The third one is 
creating a heedless symbol that is infinite (Counsell and Wolf, 2001) 
as long as the interpreter‟s idea that reads the sign can also be 
interpreted as a sign that is a symbol of the context or marker other 
people. Such translators are components that must exist for connecting 
a sign with the objects (the three forms of essential interpreters are 
inference, deduction, and capture). To be valid as a symbol, the sign 
must be represented, and it must have an interpreter (Counsell and 
Wolf 2001). 
The analysis of the essence of a sign, according to Pierce 
(1982), leads to evidence that an object determines a sign. The first is 
to follow an object‟s essence when the icon sign is called, the second 
is to be real and its presence related to an actual object when the index 
sign is stated. Third, more or less, a definite estimated that, when a 




According to pierce in Vera (2014:24-26), based on its object, 
Pierce classifies the sign as an icon (the relationship between the 
marks and the object due to their similarity) and index (the 
relationship between the marks and object due to their causality and 
effect) and a symbol (the relationship between signature and the object 
due to the convention of social agreement). 
 
1. Icon 
An icon is a sign that resembles is original form and can be 
interpreted as a relationship between a sign and an object with the 
same context so that the icon is intended to give the message is 
original form. The icon is a sign that the relation between the marker 
and the sign is natural, or it is also referred to as the same relationship 
between the sign and object, or both are interconnected. 
For examples pictures and maps. Icon proves that human 
perception is very high on repetitive patterns such as color, shape, 
dimensions, movement, sound, taste, etc. 
 
2. Symbol 
A symbol is a sign that relates both to the marker and that 
something is symbolized by a sign agreed by the markers as a general 
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reference. For example, red light means stop. Everyone knows and 
agrees that red light means stop. 
3. Index 
An index is a symbol correlated with causal or causal 
problems or a symbol showing the normal relationship between signs 
and signs: causal relationships or causal relationships or signs directly 
related to it. In this case, the sign has a relation with the object‟s cause 
and effect. A common example is a smoke as a fire sign. 
Based on the semiotics theory described by Charles Sander, 
Pierce in this research will focus more on the theory since Charles 
Sander Pierce‟s Theory of semiotics has a sense that is found in the 
essence of things. This theory described the meaning of the object sign 
in the research. Not only determine the kinds of signs but also this 
research will explain and analyze the meaning of signs which that 
found in Candy‟s advertisement “Mentos.” 
 
C. Advertisement 
1. The definition of advertisement 
The term “advertise” comes from Latin, which means to run or to 
take notes. Advertising is also a non-personal form of communication 
through various media expected to inform or persuade those who read 
those messages by sponsoring non-profit companies, organizations, 
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groups, or individuals using the advertisement messaging services. 
According to Dunn (1978:58), advertising is a form of all non-
personal communication broadcast by a company, a non-profit 
organization, or an individual who places advertisements intending to 
inform and persuade their listener. 
Moreover, advertising is a type of communication media that 
helps the advertiser promote their product or services. Usually, 
performing efficiently and updating goods or things can motivate the 
customers to purchase or use more similar brands product or services. 
Advertisement is a promotional mix in which marketing costs 
are borne by a company engaged in collaborating with non-personal 
promotions in the form of ideas, goods, or services (Kotler and 
Amstrong, 2002:153). According to Kotler and Keller (2016:631), 
advertisement is any payment from a non-personal presentation 
advertisement sponsored by an established sponsor off ideas, products, 
and services. 
Based on some opinions, according to experts, the researcher 
concludes that the term communication has a significant role in 
marketing advertisement. Communication is also an effective 
marketing facility between the listeners, speakers, and the reader. 
Advertising is a persuasive communication that can change the 
behavior patterns of the audience seeing it and affect them. 
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2. Kinds of advertisement 
The basic motivation advertisers need to meet market needs is 
producers‟ primary attention to determine what advertising services will 
be offering (Krisdayantono, Rahmat, 2013). There are six kinds of 
advertisement that are: 
 
1. Brand/mark of advertisement 
Advertising is an advertisement that seeks to give the prospective 
consumers or buyers an impression of the trademark of goods or 
services. To draw attention to the product‟s corporate identity or it is 
character. 
 
2. Product of advertisement 
With clear notice, advertisers specifically tell consumers how to 
use their products or goods, hoping that their listeners will be interest in 
what is being offered. 
 
3. Price advertisement 
It is an advertisement that provides attractive prices for products 
and services. In general, the advertisers placed rates directly on goods 




4. Quality of advertisement 
The advertiser informs in this advertisement that its product is of 
the best quality than others. It is to obtain the trust of the customer. 
 
5. Institutional advertisement 
Institutional advertising is also called enterprise advertising. This 
message is intended to create a brand identity or win the public over to 
its point of view. This advertisement attempts to introduce the name of 
their film to give an idea to the new consumers. 
 
6. Prestige advertisement 
Prestige is an advertisement that seeks to add someone who 
wants to join their relationship. In fact, the producer usually said that 
products of good quality are also price based. 
 
3. The Function of Advertising 
The function as identity or identification of a product is an important 
function of advertising. The aim is to identify the product more easily and to 
distinguish it from the others. This role is also a company‟s ability to boost 
the reputation of a product brand that has an identified which is easily 
recognizable (Kasiyan, 2008:149). 
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Another advertising supporting function is communicating 
information about the product and its characters and sales in the market. 
This function is called the information function. For the function that is 
influence the listeners or prospective buyers to try out new products with the 
latest brands, it is called the persuasive function. 
According to Shimp (2003:357-361), advertising is informing, 
persuading, recalling, and adding value. Advertising information makes 
consumers aware of new brands and educates consumers about the products 
being advertised. Persuading is a means of persuading consumers to want to 
try the products sold, which can sometimes affect consumers‟ primary needs 
when choosing the product to be used. Reminding to keep the product or 
company in consumers‟ minds or encourage new consumers who have not 
used it to adjust the items‟ preference on the advertised goods. Adding 
value, advertising contributes to innovation, and the improvement of quality 
can even change consumer perceptions. 
That advertising functions as a means of communication for 
companies or producers to consumers. Consumers are divided into two 
personal consumers (home buyers) and business consumers (business 
buyers). In that case, advertising must make these two consumers interested, 
even to changing consumer attitudes towards products with the information 




4. Advertising purpose 
Advertisement is made with intent as a means to promote successful 
hard sales, and to do this, at a minimum, the ad must have the power to 
inspire, direct and convince the public to accept the reality of the message 
from the dam advertisement to the full impact on consumer interest to buy 
the advertised goods and services. 
According to Junaedi (2013:113), the purpose of advertising are, as a 
media of information, advertising is intended to inform a product of goods 
and services to the public, not only in products but also other things. To 
influence consumers, advertisements may direct consumers to consume 
certain products or services or change attitudes that match what advertisers 
want. To remind consumers, advertisement is meant always constantly 











    RESEARCH METHOD 
 
A. Method of the Research 
For this study, the researcher used a qualitative approach to describe the 
kinds of signs in Candy‟s advertisement “Mentos” and determine their meaning. 
The qualitative method was a research technique that analyzes the descriptive data 
of words or (written form) spoken by the speaker and the context observed 
(Maleong, 2011:4). 
 
B. Data Sources 
Sources of data were used in this study to describe some of the signs and 
to find out the meaning of the Candy‟s advertisement “Mentos”. To collect the 
data, the researcher accessed the video advertising there are: (1) Mentos Mint 
(2008), (2) Mentos Mint The Freshmaker (2007), (3) Mentos Candy‟s (2017) in 
the YouTube application. Data sources were data subjects obtained from a study 
using certain methods, such as interviewing, recording, or observation techniques, 







C. Instrument of the Research 
In this study, the researcher acted as human tool for data analysis. Then, 
the researcher used the smartphone to pick up the data by using the YouTube 
application, and also the researcher uses the note-taking technique to write some 
sign‟s and determines the meaning of the sign on the Candy‟s advertisement 
“Mentos” based on the Charles Sander Pierce theory 
 
D. Procedure of Collecting Data 
The data collecting used in this research as follows: 
1. The researcher used the smartphone for software to collect data. 
2. The researcher used the YouTube application. 
3. The researcher searching the video of Candy‟s advertisement “Mentos” on 
YouTube. 
4. The researcher downloaded Candy‟s advertisement “Mentos.” 
5. The researcher watched the Candy‟s advertisement “Mentos” video. 
6. The researcher writing down some of the signs found in Candy‟s 
advertisement “Mentos.” 
7. The researcher classified the kinds of sign and determined the meaning based 






E. Technique of Data analysis 
In this research, the researcher used Charles Sander Pierce‟s (1839-1941) 
theory to analyzed data that classifies the sign that have three types (icon, index, 
and symbol). Then, the researcher analyzed and focused on the data by using the 





















                                  FINDING AND DISCUSSION 
This chapter consist of findings and discussion and in the case of this 
research, the research would like to presents a further explanation and identities 
about the signs involved in the selected “Mentos” advertisement. 
A. Findings 
  In chapter contains of the analysis about the signs in selected Candy‟s 
advertisements Mentos in You Tube. The researcher has two points to discuss. 
The first content is to determine what kinds of signs are used in the 
advertisement. The next content is what are the meaning conveyed in the 
advertisement. In this study, the researcher used Pierce theory (1982) to analyzed 
the data. 
1. The kinds of signs that are exist in selected Candy’s advertisements 
Mentos. 
In this research, the researcher provides an analysis of the list of the 
kinds in advertising signs used in selected Mentos advertisements. The 
researchers identified 18 data that mentioned in the advertisements. The 
researcher to be discussed two points, first in this research to analyze what 
kinds of Candy‟s advertisement Mentos used and second to analyze the 
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meaning of the signs. Then also divides it into tables based on Charles Sander 
Pierce (1982) theory. 
In the table below that showed there are 18 kinds of the signs use in 
Candy‟s Mentos use that were taken front of advertisement. 
Table of Symbol 











Greetings or expressions of 
admiration in which two people 
each raise their hands over their 
shoulders and join the fronts of 
their hands. The high five with 
the palms down is part of 
American culture and was 
initiated from the University of 
virgina to campaign to young 











A greeting in which one's own fist 
touches someone's fist with 
closed hands. Fist Bump in a 
clenched fist condition, this 
movement was popularized in the 
1970s in the United States. It is 
the best substitute for a handshake 










A game where two people 
simultaneously make one of 
three hand movements 
representing a rock, sheet of 
paper and scissors each. One of 
the countries that use this game 
the most is Japan and it was 
known in Japan two thousand 
years ago. Apart from being a 
fun game, this rock paper 
scissors suit is also often used 












Two people holding hands, 
usually when they walk together. 
People who do this to show 
affection for one another. In 
western culture, partners or 
relatives often hold hands as a 










The act of moving the hands as 
if they were holding and 
playing the guitar when they 
were not. The word guitar in 
English is generally taken from 
the name of an ancient stringed 
instrument in the Persian 
region. Air guitar in English is 
the act of playing an electric 










Two or more people jumped 
on to each other and smashed 
their chests like a thump. Chest 
bump or as a fist is the same 
Australian gesture as a 
handshake. It can also be a 
symbol of respect or approval 
as well as friendship between 









Two or more people holding 
hands while they walk, people 
who often do this to show 
affection for one another. In 
western culture though non- 
romantic friends can also hold 
hands even though the 
acceptance varies according to 







One by one each woman 
danced alone in front of an 












Do a competition where all the 
members try to be the fastest 









Doing yoga to make the 
connection between physical, 
mental and spiritual humans to 
achieve a comprehensive 
health system. Yoga is an 
ancient spiritual symbol 
originating in India that dates 
back 5,000 years. Yoga 
integrates all individual 
aspects, from body with mind 
to mind with spirit to achieve a 











Riding on one's back with arms 
around that person's neck and 










It is customary in some French, 
Spanish and Latin American 
cultures for male friends who 
hug. In Portugal and Brazil it is 
also said that the hug is a 
social act in a particular social 
group and also as a symbol of 
affection or love. 
 
Table of Index 











After eating the Mentos the 
symphanzee become the strong 
and happy man, and also make 










The relationship between 
Mentos and the situation that 
occurs makes a person feel 







This show two people of the 
seller and buyer. After eating 
the Mentos Candy‟s, the buyer 
expressed the happiness, and 














Table of Icon 
 







The advertisement showed that the 
man before eating the Mentos 
Candy‟. He has saturate 
expression, but after the man 
eating the candy‟s he showed the 












To suggest people to do the act 
like propose and other people 






The picture showed the sluggish 
animal (chimpanzee) get the 
Mentos candy and try to eat that, 
after the animal eat Mentos, and 
feel so happy, dancing and 
automatically the animal change 
become the strong man, hefty, 
with the clothes. 
 
2. What are the meanings conveyed by the sign of the candy’s advertisement 
‘’Mentos’’ 
In this part, the researcher will explain the meaning of the symbols 
that contains in “Mentos” advertisement. 
1. Symbol 
a) High five 
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The symbol of advertisement that explained about put hand 
together, and it is the symbol of high five. The meaning of the symbol in 
“Mentos” is everyone who got that symbol in candy need to practice the 
symbol “high five” with the person who are nearby. 
 
b) Fist bump 
This symbol showed the hands in fist and met each other. That 
picture is the symbol of “first bump” and it can be explained as the 
greeting or welcome by using the hand in fists or first bump with another 
who got that symbol in the candy. 
 
c) Rock paper scissors 
This symbol showed two people that give an action like, rock, 
paper, and scissors  by using the hand and those the symbol of “Rock a 
paper”. The picture is a game that played by two people with make move 
the hand together to see the winner. 
 
d) Hold hands 
The meaning of this symbol where two people hold hands, usually 
when they are walking or sitting together. People often do this to show 
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affection for one another, this is a symbol of candy that is obtained and 
can be done with people around us. 
e) Air Guitar 
Air Guitar this symbol showed the act of hands and seems like 
hold and plays the guitar but it is not hold the guitar. This act likes the 
jokes with other friends and it is the symbols of Candy‟s that can be do 
with others that near from us. 
f) Chest Bump 
It is the form the party when 2 people or more that meet each other 
and expressed those feeling with ram the chest. 
g) Hold hands 
Hold hands is the symbol based on the meaning in the picture 
above hold hands is the expression of love with others. 
h) Dance off 
It is the symbol which are two or more that dance each other as the 
form of the expression with the new confidence about something new. 
i) Run a rise 
The meaning of run a rise can be divided into two meanings, the 
first is run means as an act of something or instance of running, whereas 
the second is rise that means as the process to moved or physical or did 
not moved at all. 
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j) Do yoga 
The meaning of yoga‟s symbol has the relation of human 
physically with mentally for gaining the health system that covering the 
strong and spirit body. 
k) Piggy back 
Piggy back has the meaning ride on the back with the arm that coil 
the neck and sometimes the foot that coil the waist. 
l) Hug 
The symbol of hug is the form of personality expression that given 
for people and hold each other very closely. 
 
2. Index 
a) Mentos Mint 
The meaning of the advertisement, when the chimpanzee as the 
donkey‟s lackey, but after eat the Mentos the situation was change, and 
the chimpanzee transform as the primordial man, then the real strong man 
and make the donkey as his lackey. This happened because of the power 





b) Mentos Mint the Fresh maker 
The advertisement has the situation of the worker with the 
happiness after eating the Candy‟s Mentos. Before eating the Mentos the 
man showed the saturated, and angry expressions because the paint patch 
with the coat and after that the man eating the Mentos, he become happy, 
excited and also get the idea to fulfill the paint in the coat. Thus situations 
related with the Mentos before and after ate the Candy‟s. 
c) Mentos Candy‟s 
The table of index in data 3 has the situation of advertisement 
when gives the ignorant respond of the newspaper or did not received the 
newspaper, but that people give the respond then give the Mentos candy 
automatically respond change become friendly. This condition called as 
“Index” because when the people given the “Mentos” this situation will 
become friendly and cheerful. This part tells the meaning that Mentos can 
give the happiness and friendliness for everyone that ate the candy. 
3. Icon 
a) Mentos Mint and The Freshmaker 
The advertisement describes a man who separates from his friends 
after doing work and he looks tired and bored. When the man was sitting 
in the park, he looked angry because the coat was dirty with paint. And 
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after he ate the Mentos, his feeling rapidly changes become excited, 
happy, and fresh. So, the feeling and expression especially excited, strong 
as the icon of Mentos Candy‟s. 
b) Mentos Candy‟s 
Table 3 has two men that kidding each other and act or give the 
example how is to propose someone or called “Purpose”. That picture 
called gives the suggestion or example for someone that will do something 
for someone. This act will be the iconic when propose someone. 
c) Mentos Mint 
This advertisement, there is a chimpanzee that become the lackey 
of the donkey, but after the chimpanzee try to ate the Mentos. The body 




1. High five 
Greeting or expressions of admiration in which two people each 
raise their hands over their shoulders and join the fronts of their hands. 
The researcher categorized high give as the deal or agreement in the 
specific context (Danusi, 2010:33) or the convention in the country which 
agree with the symbol. This act has the diverse meaning, such as greeting 
or congratulations. High five is the part of American culture and was 
43 
 
started from Virgina University for conveyed for the younger generation 
that high five can spread the happiness and excitement. So, the researcher 
explained that high five in Mentos advertisement includes the kinds of 
signs because high five the symbol that can represent the object of Mentos 
and the agreement in each country that high five can be interpret as the 
greeting. 
 
2. Fist Bump 
Fist bump is the fist fight with the fist act the close hand. Fist 
bump also have the meaning to give the respect or agreement, and also the 
friendship of two people that doing that act. This act was popularized in 
America 1970s, and this act as the best substituted of handshake because 
when someone rejected the act can be impolite. So, the researcher 
categorized the Fist bump into the kinds of signs in the Mentos 
advertisement because the fist bump also the symbol that contains in the 
advertisement that can represent the object of Mentos based on the 
agreement in country that fist bump can called as the agreement or give 
the respect for each other. 
 
3. Rock paper Scissors 
Rock paper scissors is the games of two hands together that make 
one of the three movements of hand that represent the rock, paper, 
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scissors. Besides using as a funny game, scissors, and rock also usually 
used by the people that make a decision. Japan is one of the countries that 
using this game and was known two thousand years ago. So why is the 
rock paper scissors included into the kinds of sign in the Mentos 
advertisement because it can represent the object of Mentos from the 
agreement and the meaning of advertisement of happiness and rock paper 
scissors as the happiness in every categorized of age. 
 
4. Hold Hands 
Hold hands involve two or more, may romance or not. In culture of 
western couple that always holding hand as the sign of love that expressed 
psychological relation. The friends that did not has romantic also can 
holding a hand, even though this acceptance based the variety of culture 
and gender but in Arab, Africa, and Asian country traditionally did not do 
that. The men that are holding hand for a friendship as the sign of respect. 
So holding hand included on the symbol in kinds of signs in the Mentos 
advertisement because hold hand include in the symbol of the agreement 
in each country that represent the object of this advertisement that has the 
meaning of hold hand showed loving each other. 
5. Air Guitar 
Air guitar is the act playing guitar with an uncomfortable recording 
or musical instrument. In this advertisement, the air guitar showed that 
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using a hand likes playing the real guitar but it is not. The word guitar 
comes from the Persian ancient stringed instruments. The researcher 
categorized the air guitar into the kinds of symbol because the air guitar is 
the game that seems like playing a guitar, but it is not only the act, it is the 
playing a game with others showed the happiness while listening a music 
that caused the happiness in that situation. Although did not take a guitar 
but seems like take the object or it can represent the object. 
 
6. Chest Bump 
Chest bump is the act of two people with another with ram the 
chest. In Australia chest bump same with shake hand and the chest bump 
also become the respectful symbol or agreement of two or more people. 
Chest bump become the symbol of agreement between two people for 
resolve the problem or same to represent the object. 
 
7. Hold Hands 
Hold hands involve two people or more that holding hand while 
walking. May people always hold hands to show their love to others. In 
Western culture even they did not have the romantic relationship they can 
hold hand even has a different culture or gender. So, hold hands is a 
categorized of kinds of symbol in Mentos advertisement, because hold 
hands can represent care or love. 
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8. Dance off 
Dance off is the form of the movement of the body that has the 
aesthetic value, symbolic and the dance can be categorized as the 
description based on the choreography and it can be used with the simple 
music. Every country that have the traditional dance has the special 
symbol in each country and today there are many popular dance in every 
country that create by the young generation based on the trend. From this, 
symbol of the movement can represent the object and every country has 
their own dance symbolic. 
 
9. Run a Race 
Run a race is where the foot move with the speed onwards and 
more speed than walking. Run a race can do for celebrating a party and it 
is one of the branch of old sport in the world. Before run a race become 
the branch of sport, run a race was known in 776 in Olympia city, Ancient 
Greek.  
 
10. Do Yoga 
Yoga is the sanskrit language means “unification” or unite with the 
nature. Yoga is a combination of human mental physically and spiritual 
for gaining the healthy system. Yoga is the ancient spiritual symbolic from 
India around 5000 years ago. With yoga, it will refresh the body and mind 
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for reach the happy, balanced and the useful activity. So yoga is the 
symbol that can give a connection between mental, physic, for gaining the 
happiest life, enthusiast and balanced. 
 
11. Piggy back 
Piggy back like piggy back ride, someone may childish for giving 
the meaning in this gesture for supporting, helping, when someone feel 
tired or listened the happiest thing, and suddenly reflect jumping to friend 
by riding someone‟s back with the arm make a circle in the neck and the 
foot also make a circle in the waist. 
 
12. Hug 
Hug is a love form which are putting the arm in the neck, brisket 
or waist each other. Hug can be do as the social interaction in a special 
group, and become the habits in the countries, such as French, Spain, and 
many more that think . Hug is the greeting for showing the happiness, so 









1. Mentos Mint 
The first context in advertisement showed there was a sign that 
represent the basic reference with appoint the object that has the relationship 
with the situation or pronoun from the object which has caused and effect. So 
the writer categorized the picture into the kinds of index because those 
picture after eating the Mentos. The advertisement showed the chimpanzee 
change become the real and strong man, spirit and happy. This event has the 
relation between the object and situation after eating the Mentos that the 
whole situation was change better. 
2. Mentos Mint The Freshmaker 
The context in the second advertisement showed it has relation of 
cause and effect between the object and the situation. Then, the writer 
categorized this picture into the kinds of index because it has the close relation 
between the Mentos and the situation in the advertisement that showed the 
saturate and angry expression of the actor or people because the coat was 
stricken the pain, but after eating the Mentos the situation was change. He was 
happy and excited and this event conduce the relation of the Mentos as an 




3. Mentos Candy‟s 
The context of the third advertisement showed that the newspaper 
salesman offers the newspaper for all people around. But, in the first the 
people do not really care about the salesman, and after the salesman offers the 
newspaper with the candy‟s Mentos, automatically the people around the 
salesman receive it with the happiness. After receiving and eating the Mentos, 
all the people who receive it become friendly. And after that the people who 
receive the Mentos and it makes the situation much better than before. So the 
writer categorized the picture into the kinds of index because there was a 
relationship between the object and the situation that contain in Mentos 
advertisement like happy, friendly and excited. 
c. Icon 
1. Mentos min and The Freshmaker 
The context of the second advertisement showed the basic reference 
through the replication form or the same thing with the picture that research 
found as an object. The researcher categorized the picture into the kinds of 
icon because this picture showed the man was eating the candy and when the 
men eat the candy it refers to the icon of Mentos advertisement. The man 
showed how his expression when eating and what did happen after eating the 
candy where as the man with bad expression, angry because the coat was 
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struck the pain and after eating the Mentos, he become happy, excited, fresh 
and full of idea. 
 
2. Mentos Candy‟s 
In Mentos advertisement, when people gets the candy‟s and look the 
picture those candy, they need to practice those action. Every action in the 
Mentos advertisement is the icon from the object that we can see in the 
advertisement. Purpose in one of the action that was doing by the man with 
another men but it is a kidding because they need to practice even it is just a 
kidding as the expression from the Mentos. 
 
3. Mentos Mint 
The context in Mentos advertisement showed the similarity that 
researcher found in the picture as an object. The researcher categorized it into 
the kinds of Icon, because the picture of chimps that contain in Mentos 
advertisement directly become the primordial man and change to be the 
strong men after eating the Mentos and he also become fresh and excited. 
From those change after eating the Mentos, it is the icon of Mentos and 
become fresh, happy, strong and better than the situation before. 
The author uses 3 Mentos advertisements to be analyzed using Charles 
Sander Pierce's theory and these three Mentos have different themes, 
different symbols shown and each ad is different for years. Even though these 
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three advertisements have differences, the three advertisements have the 
same meaning. The first advertisement was published in 2007 where this ad 
tells of an employee who comes home from work accidentally having his 
coat exposed to paint and makes the person look bored and angry, but when 
he eats Mentos the man returns to his spirits, is happy and looks fresher. So 
the meaning conveyed in this ad is that after eating Mentos it makes us 
excited, happy and looks fresher again. So the meaning conveyed in this ad is 
that after eating Mentos it makes us excited, happy and looks fresher again. 
The second advertisement was published in 2008 where this ad has the theme 
of animal which tells of a chimpanzee who becomes a slave by a soybean but 
when this chimpanzee sees Mentos and then eats it, this chimpanzee turns 
into an ancient human and looks strong and then turns into a complete human 
being. Making this chimpanzee stronger, more energetic and able to do 
whatever she wants. The meaning conveyed in this advertisement is that 
anyone who eats Mentos like humans or animals will still feel a change in 
feelings after eating these Mentos, a change in feelings, strength and 
enthusiasm that can be felt after eating these Mentos. 
The third ad published in 2017 is a social experimental ad that is quite 
touching, where in the ad there are adults, newspaper sellers to talk to anyone 
passing by and invite them to chat, exchange phone numbers and make 
friends. Even though there is awkwardness when meeting them, but having 
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them given Mentos candy can break the ice. Candy. The author can see that 
Mentos can also have a fun impact anytime and anywhere and with anyone. 
Each advertisement uses a different context, the movements and 
symbols used are also different but these three advertisements have the same 
meaning and purpose, which is that Mentos candy can make the atmosphere 








          CHAPTER V 
CONCLUSIONS AND SUGGESTION 
In this chapter, the researcher presents conclusions and suggestions 
after analyzing and interpreting the data. The researcher can answer problem 
formulations and researcher also presents this research problem in the future 
researches who are interested in this topic. 
A. Conclusions 
Based on these findings, there were three signs that were selected in 
the advertisement candy‟s “Mentos”. Such as symbol, index and Icon by 
Charles Sander Pierce (1982) theory. Therefore, the researcher found 12 
symbol, 3 index, 3 icon in the three advertisement used to analyzed. This 
advertisement generates a lot of movements that can be categorized into three 
kinds such as symbol, index, and icon and also how this advertisement depicts 
a bad situation for the better after eating candy‟s “Mentos”. Each Mentos 
advertisement has different appearance but the meaning and purpose is the 
same to provide fun, enthusiasm and fresh after eating candy‟s “Mentos”. 
Through this advertisement we can understand that money of the problems we 
can examine in advertisements start from movements, meaning or 
extraordinary things that make someone happy after eating the candy‟s 




After completing this research, the researcher suggests that readers, 
especially those who like literature, can study semiotica more deeply. The 
researcher hopes that other researchers who want to research advertising can 
do a better analysis. The researcher also suggests further research to try to 
analyze signs from various other objects. The purpose of this advertisement is 
so that we can persuade people who see this advertisement to buy the product 
because of the fun, fresh and strong after eating candy‟s “Mentos”. This 
candy‟s “Mentos” advertisement teaches us about every perceived event and 
is also like doing social experiments that can change situations and 
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